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Business Outline

In the ever-evolving field of information and communication, Anritsu provides indispensable measuring instruments for developing and
Top Commitment assuring the quality of communication systems and service applications.
We have accumulated a wealth of solutions over more than 110 years to support a variety of services, including mobile phone Web access

Anritsu’s Growth and and music downloading, video conferencing, video delivery, and digital broadcasting.

GLP2014 We also offer IP communication devices, contaminant detectors and grading-by-weight equipment for food and pharmaceuticals as well as
Anritsu Group Concept of precision measurement hardware for digital devices, such as mobile phones and digital cameras. Our extensive range of businesses
CSR contributes to a safer, more secure and more comfortable society.

CSR Management

Stakeholder Dialogue

Goal 1 Contributing to The Anritsu Group business is woven into everyday life. R s i it A A G

Build a Safe, Secure, and comimurication, food processing, medicnl products and imaga moritoning for o salorn, moe securs and
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Business Outline m Passing Down the Anritsu DNA through Our Management Vision

Top Commitment

Anritsu's Growth and
GLP2014

Since the early 1990s, the Anritsu Group has faced many challenges to remain a going
concern and a significant amount of energy has been required. Management conditions
particularly in the 2000s pushed the company to the brink as we confronted drastic changes in

Anritsu Group Concept of the business environment following the bursting of the IT bubble and the Lehman Shock.

CSR
At the same time, the Anritsu Group has continued to aggressively pursue R&D investment

and M&A. Even in the most difficult times, we always strive to invest positively to prevent any
loss of value to Anritsu, a mindset that runs in our DNA. This corporate effort is the least we
should do to remain who we are. We must become more tenacious and stronger to improve
and to advance society as a whole.

CSR Management
Stakeholder Dialogue

Goal 1 Contributing to

Build a Safe, Secure, and
Comfortable Society When | became president in 2010, | shared my management vision of "Continuous growth with
sustainable superior profits" as a common aspiration shared by every member of our
organization. This concept has evolved into the "Anritsu 2020 VISION," which expresses what

we hope to achieve by 2020, and we have taken the first step toward that goal.

Goal 2 Maintaining
Harmony with the Global
Socio-Economy

Goal 3 Promoting Global
Environmental Protection = Contributing to a Safe, Secure and Comfortable Society through Our Core

Goal 4 Promoting Business

Communications . .
A year has passed since the Great East Japan Earthquake, and the Anritsu Group has been

CSR Results for Fiscal supporting the recovery and reconstruction of affected regions through its core business.
2011, CSR Objectives for

Fiscal 2012 We have been repairing and replacing measuring instruments that are essential for the
Independent recovering communications infrastructure and for industrial equipment needed for

reconstructing the region's fishing industry. In Koriyama City, Fukushima Prefecture, where
residents continue to be affected by the nuclear accident, we also organized study sessions on
radiation for PTAs to alleviate the anxiety felt by parents and offer advice on appropriate
CSR Library action. Moreover, when the devastating Typhoon No.12 struck in September last year, we
worked around the clock to restore the remote monitoring equipment system for some
) waterworks facilities.

Review/Response to
Independent Review

Editorial Policy

As a company in a disaster-prone country, the Anritsu Group maintains a powerful sense of
mission to build a safe and secure society. Employees who are responsible for our operations
take pride in their contribution to society. The reconstruction of the Tohoku region will require
much more time and support from society, and Anritsu will continue to stand by the people
whose lives were disrupted and offer its support for the reconstruction effort.

m Our 117-year History Bears Witness to the Sincerity of Our Corporate
Activities

The year 2012 is monumental for the information and communication industry. It marks the
centenary of the invention of the TYK wireless telephone, the world's first commercial wireless
phone. Often referred to as the "mother of all mobile phones," it was manufactured by Annaka
Electric Company, Anritsu's predecessor.

Since then, we have steadfastly pursued business in the field of information and
communication, branching out into the measurement business and various other areas such as
checkweighers, contaminant detectors, band width control systems and optical devices. Today
the Anritsu Group's range of businesses differs significantly compared to in our founding days.

At the bottom of it all, however, lies our spirit of "Sincerity, Harmony and Enthusiasm" and our
aspiration for being "Original & High Level," as stated in our corporate philosophy. | am
convinced that weaving together, connecting, embracing and polishing these ideals with
consistency and sincerity has carried us throughout our 117 years of corporate history.

s Commitment to Our Core Business—the Credo of Anritsu's CSR
Management

"Contributing to society through our core business" has remained my credo for CSR
management. The information and communication industry currently faces the need to address
an explosion in mobile data traffic generated by the dramatic dissemination of smartphones
and tablets.

Meanwhile, Japan must deal with the pressing challenge of reconstruction in the wake of the
Great East Japan Earthquake and becoming a country that can defend itself against such
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disasters. In addition, the international community shares common concerns for environmental
and energy issues, aging societies, and inequalities in medical services and education. |
believe we can overcome these challenges and disparities once our social and civic systems
have been seamlessly integrated through core information and communication technologies
and evolve to achieve greater intelligence, agility and harmony with humankind and the
environment.

What actions are appropriate for a corporate group that possesses quality assurance
technologies for information communication networks, food and pharmaceuticals, as well as
remote monitoring technologies? First and foremost, they must benefit society. The Anritsu
Group will continue to build on the advanced state of its core competencies and hone its
responsiveness as the company plays its part in building a better world.

August 2012

Hirokazu Hashimoto
Representative Director, President

m Company Philosophy, Vision and Policy

Anritsu is promoting CSR activities by implementing the basic principles of its company
philosophy, vision and policy into practice; by respecting the Global Compact that Anritsu
upholds as a global enterprise; and by adhering to the Anritsu Group Charter of Corporate
Behavior that sets out concrete values and behavioral guidelines.

# Campany Philasophy
ik e e

Inisus growth with wustainable superior profits theoisgh

(Click to Enlarge)

= United Nations Global Compact

Approving of the activities of the United Nations Global
ety e Compact, Anritsu announced its participation in the
compact in March 2006.
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* The United Nations Global Compact is an assembly of
bodies that support ten principles in the areas of human
rights, labor, the environment and anti-corruption.
Proposed by former U.N. General Secretary Kofi A.
Annan at the World Economic Forum held in January
1999, the compact was officially launched at U.N.
Headquarters in New York in July 2000.
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Anritsu's Growth and GLP2014

Achieving CSR Goals by Integrating Our Initiatives into Anritsu’s Growth Strategy
CSR News
Business Outline The Anritsu Group pursues initiatives for the sustainable growth of the company and society as a whole through its corporate philosophy of
) contributing to the development of a safe, secure and prosperous global society by offering Original & High Level products and services with
Top Commitment sincerity, harmony and enthusiasm.

Anrit Growth and
GLP2014

Anritsu Group Concept of

CSR CSR Goals of Anritsu

CSR Management

o & North|
Stakeholder Dialogue . , Ame'nca
Goal 1 Contributing to Z v P -] B r P
Build a Safe, Secure, and -\ Service to Customers
Comfortable Society . A
LAy Aneitsai's Global Expansion
Goal 2 Maintaining R . ek g Type o K
Harmony with the Global L_::'FW Malntaining Harmony with -
Socio-Economy Chmme e 1 the Global Socio-Economy
T

Goal 3 Promoting Global pect for Human Rights | Promation of
Environmental Protection - GLP201 4 ~ - 2020\.‘('5'0” and Prematian of Diversity i ErvAronmental Management
Goal 4 Promoting m 1.To be Global Market Leader £
Communications Sales 4.5 B Yen 1108 Yen -Bulld a warld-class, strong. prodt generating

O, Income 155 8Yen 198 Yen = ﬁi Create uniquedy Anritsu-i corparate valus
CSR Results for Fiscal Net Income 108 Yen 138 Yen 2.Create new business by emerging biz.
2011, CSR Objectives for ROE 2% Eid & A o s
Fiscal 2012 | acer 7BYen || 9BYen | tusiness el

A A N it riad ivises addeevied in fiseal 2011
Independent S S S ——————— T
Review/Response to
Independent Review
CSR Library GLP2014 for Our 2020 VISION
Editorial Policy
s Anritsu is advancing its company-wide effort to achieve its 2020 VISION.

While focusing on our vision of “achieving continuous growth with profit through the innovation of all employees,” we seek to create
unique tangible and intangible corporate value by honing our Original & High Level technologies and global customer support
accumulated over our 110-year history.

We have announced GLP2014 as the next mid-term business plan and significant milestone for our 2020 VISION.

Mobile data traffic is estimated to increase 18-fold over the next five years as smartphones and tablet terminals spread at an exponential
rate. While this is expected to bring about overall market growth at annual rates of 3% to 5%, we intend to exceed this pace by targeting
annual sales growth of at least 7% in our core measurement business.

As the further development and dissemination of mobile broadband services drives this growth, we will strengthen our competitiveness
with a main focus on the Asian market.

In addition, we will expand our existing solutions and create innovative businesses beyond the field of measurement by building on the
core competencies and advanced performance of the Anritsu Group.

I Forecast of Global Mobile Subscriber Growth H Global Mobile data traffic

(Source: Seed Planning) (Source: Cisco)
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In the Industrial Automation business, we will leverage our position as the top supplier in the advanced Japanese market to boost our
presence in the Asian and North American markets and achieve annual sales growth of at least 7%.

B Quality assurance market size for food and drug related industries.

Ounside — Average Annual Growth 6% — Outside
Japan Japan
42.58 Yen 568 Yen
Japan — -'—Japan
17.5BYen Stable Growth 198 Yen

2011 2016 Anritsu Estimates

Major initiative

Asia:Fishery and meat processing

(mainly metal detector and Weighers) (1) Establish Anritsu brand recognition

at major food companies
Morth America: Meat processing (2) Develop localization in emerging
{mainly X-ray contaminant detectors) countries

Integrating Our Business Strategy and Global CSR

Our social responsibilities in these businesses will be fulfilled by applying the basic guidelines stated by the corporate philosophy, vision
and policy of the Anritsu Group. At the same time, we will implement the United Nations Global Compact, which lays out the principles of
conduct for a global enterprise, and the Anritsu Group Charter of Corporate Behavior, which presents the shared values and
perspectives that unify Anritsu’s operations worldwide.

In 2006, the Anritsu Group set four CSR goals with the aim of realizing an ideal future.

We will develop a CSR management foundation that is deeply integrated into the international expansion of our business toward
becoming a global market leader.

Contributing to Build a Safe, Secure, and Promoting Global Environmental Protection

Comfortable Society

Based on its environmental principles, Anri

establishes an environmental management syst

The goal to prevent global warming and to create a recyclii

for Anritsu oriented society and to reduce toxic substam
throughout the lifecycles of its products.

Anritsu contributes through Original & High
Level technologies to improve customers'
safety and security.

The goal
for Anritsu

Every employee listens to the voice of customers Every employee enhances their environmer

$e ?oalgr and provides products and rapid suppert services l:f lg;a;:gr awareness and independently engages in environme
ploye with a quality that surpasses market expectations. ploy activities that are closely related to their own jobs.

. . . ) ) . P Anritsuy earns public recognition s an enterprise t
Eppregiatlon Anritsu gains a solid reputation for its spg::'i:;;'o" actively contributes to glabal environmental protect
y society technologies and earns trust in its brand. Y by pursuing glabal environmental management,

[ Goal 2 | Goal 4
Maintaining Harmony with the Global Socio-Economy Promoting Communications
Anritsu conducts business in harmony with
The goal the cultlulle ‘anld characteristics of individulal The goal Anritsu establishes partnerships by pro-active
for Anritsu communities in its global deployment and fulli_IIs its. for Anritsu disclosing information and dialoguing wi
sacial responsibility throughout the supply chain. stakeholders throughout its business activities.
Every employee is fully aware of compliance, Every employee develops a sense of mutu
The goal for respects human rights, and vigorously does their The goal for understanding with stakeholders |
employees work and achieves growth within the framework employees listening to their expectations and active
of a diversity of attributes, culture and values, communicating with them.
Apbreciation Anritsu builds up relationships of trust with local Appreciation Anritsu gains a solid reputation and tru
b}?zn-cie communities and society through community- bp':(‘lcie by communicating a true image of itself
ty based social action programs, Y ty stakeholders.
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Anritsu Group Concept of CSR

m CSR Goals of Anritsu
CSR News
Business Outline Anritsu has endeavored to achieve its four CSR Goals set in 2008 as long-term objectives to create a clearer and more concrete direction for
our CSR activities.

Top Commitment
Anritsu's Growth and Each of these goals expresses CSR issues in straightforward terms.

GLP2014 We have also identified 12 material issues related to our corporate operations and assigned them to the goals they most closely correspond

with.
Anritsu Group Concept of
CSR The four goals also express our ideal future in terms of Anritsu, employees and public appreciation.

CSR Management
Stakeholder Dialogue

Goal 1 Contributing to
Build a Safe, Secure, and
Comfortable Society

Goal 2 Maintaining
Harmony with the Global With NGOs
Socio-Economy and NPOs

With National |
and Local J

Governments
Goal 3 Promoting Global

Environmental Protection

Goal 1

Contributing to Build
a Safe, Secure, and
Comfortable

Goal 4 Promoting
Communications

CSR Results for Fiscal Society
2011, CSR Objectives for
Fiscal 2012 . With
wn:} Suppliers Shareholders
Independent and Partners and Investors J|

Review/Response to

Independent Review Msintairiii Harmtry

with the Global
Socio-Economy

Promoting Global
Environmental
Protection

CSR Library
Editorial Policy

Goal 4

Promaoting Communications

For the Global
Environment
and Nature

Communities.

Goal 1 Goal 2
[Contributing to Build a Safe, Secure, and [Maintaining Harmony with the Global Socio-

Comfortable Society] Economy]

e The goal for Anritsu o The goal for Anritsu

Anritsu contributes through Original & High Level technologies Anritsu conducts business in harmony with the culture and

to improve customers' safety and security. characteristics of individual communities in its global
deployment and fulfills its social responsibility throughout the

o The goal for employees supply chain.

Every employee listens to the voice of customers and provides

products and rapid support services with a quality that o The goal for employees

surpasses market expectations. Every employee is fully aware of compliance, respects human
rights, and vigorously does their work and achieves growth

o Appreciation by society within the framework of a diversity of attributes, culture and

Anritsu gains a solid reputation for its technologies and earns values.

trust in its brand.
e Appreciation by society

Anritsu builds up relationships of trust with local communities
and society through community-based social action programs.

[material issues] [material issues]
o Service to Customers « Establishment of Compliance
¢ Building of a Corporate Brand o Promotion of Risk Management
« Vigorous Response to Social Issues ¢ Supply Chain Management
o Respect for Human Rights and Promotion of
Diversity

¢ Human Resource Development
« Labor Safety and Health
« Promotion of Social Contribution Activities
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Goal 3

Goal 4

[Promoting Global Environmental Protection]
o The goal for Anritsu
Based on its environmental principles, Anritsu establishes an
environmental management system to prevent global warming
and to create a recycling-oriented society and to reduce
harmful substances throughout the lifecycles of its products.

¢ The goal for employees
Every employee enhances their environmental awareness and
independently engages in environmental activities that are
closely related to their own jobs.

e Appreciation by society

Anritsu earns public recognition as an enterprise that actively
contributes to global environmental protection by pursuing
global environmental management.

[material issues)
o Promotion of Environmental Management

[Promoting Communications]
o The goal for Anritsu
Anritsu establishes partnerships by pro-actively disclosing
information and dialoguing with stakeholders throughout its
business activities.

o The goal for employees

Every employee develops a sense of mutual understanding
with stakeholders by listening to their expectations and actively
communicating with them.

e Appreciation by society
Anritsu gains a solid reputation and trust by communicating a
true image of itself to stakeholders.

[material issues]
« Communication with Stakeholders
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i Based on its company philosophy of
Top Commitment “Sincerity, Harmon)? and pEnthus’;i‘asm," Comatevalue by CSH "/
Anritsu's Growth and Anritsu takes corporate  social [ ! [ | o]
GLP2014 responsibility in its business operations E E E
Anri from economic, social and ] g g ; = 2
nritsu Group Concept of B . ] E = @©
CSR environmental perspectives, with . due E a3 ‘ﬁ E E 2 o
respect for laws and regulations, 1 1 ucl g
ethics, and social norms. Anritsu also E E_E
- aims to build and elevate its corporate E. 1
Stakeholder Dialogue and brand values via better s E‘n ] Eg 8 5
Goal 1 Contributing to communication and better relationships “E g
Build a Safe, Secure, and with stakeholders. 53 i'ﬁ g =}
Comfortable Society 'E-lg' g g g g &
Goal 2 Maintaining Tao § (o] '§ g
Harmony with the Global g§ gg §
Socio-Economy
Goal 3 Promoting Global | ;1 8 E
Environmental Protection Ili i gE li
Goal 4 Promoting ! § !_ | i_ l!l‘ i i
Communications
CSR Results for Fiscal = CSR Promotion System
2011, CSR Objectives for
Fiscal 2012 The CSR Promotion Committee set up in November 2004 is chaired by the President so that top management can lead CSR promotion. In
addition, the CSR Promotion Center was organized as a dedicated department to encourage unified activities across a broad array of
Independent departments. The center is now called the CSR Promotion Team, and it serves under the Corporate Communication Department as the
Review/Response to secretariat of the CSR Promotion Committee to support Anritsu’s CSR activities in line with the committee’s policies. CSR cannot be fulfilled
Independent Review by the efforts of any single department or organization. The cooperation of all departments of Anritsu and Group companies is essential for
CSR Library success. With this in mind, and to ensure effectiveness, Anritsu Corporation's departments in charge of individual CSR fields, including
customer satisfaction and quality, human rights and social contribution, lead activities through cross-sectional cooperation across Group
Editorial Policy companies. The CSR Promotion Team serves as the secretariat. We identify and analyze the current situation of individual areas from a CSR

perspective and strive to address issues of improvement for the future of Anritsu.

CSR Prmaotion System
! Anritsu Group =
1
) Corporate Governance CSR
: Promation .
Shapholderai Compliance/carporate ethics team ——p |Local
investors : communities
! CS activites
| A
Customers  4——e Information security ?: /-. \ g «tp Mational/
- £ _8 ! local goverments
"G quality £ k ‘_/ e
Pl o ] -
i | . = !
ans:l'pp'r"::m «—» @ Supplychain management g 50 4——>  NEoNPD
= | L Respect for human rights/ E Departments in E !
| < workplace environment s charge of individual 5 3
: Environmental management = S 'E .ﬂ The Global
\ o e Glol
Employees : - - 4] << ! Environment
! Social contribution activities CSR Promtion : and Mature
! IRYSRI Sub-Committee ! Conservation
!
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Stakeholder Dialogue

CSR News
Business Outline
Top Commitment

Anritsu's Growth and
GLP2014

£ -

Stakeholder Dialogue

Anritsu Group Concept of
CSR

CSR Management Facilitator: Sustainability Accounting Co., Ltd. Takasi Fukushima

Stakeholder Dialogue Embodying CSR Commensurate with the Global Expansion of the Anritsu Group

Goal 1 Contributing to
Build a Safe, Secure, and Anritsu places a high priority on “Promoting Communications,” one of its four CSR Goals. It is our fundamental commitment and the backbone
Comfortable Society for CSR management as a whole. We asked three experts who have been affiliated with the Anritsu Group to share their expectations of

Anritsu’s CSR in light of the GLP2014 mid-term business plan.
Goal 2 Maintaining

Harmony with the Global
Socio-Economy Profile of Dialogue Participants (Experts)

Goal 3 Promoting Global

Environmental Protection Toshimune Yamaguchi

Goal 4 Promoting

Communications Director

Caux Round Table — Japan
CSR Results for Fiscal

2011, CSR Objectives for
Fiscal 2012

Offered support for Anritsu’s materiality assessment aimed at identifying 12 material issues in 2007 and 2008.

Independent
Review/Response to

Independent Review Makiko Akabane

CSR Library Director

Editorial Policy CSR Asia Japan

Commented on recent Anritsu’s CSR activities through external study sessions.

Daisuke Goto
ideaship

Offered support on setting Goal3 and way of information disclosure for 3 years until 2007.

Participants (Anritsu)

Toshisumi Taniai

Vice President and Director, Chief Environmental Officer
Anritsu Corporation

Tetsuo Kawabe

Vice President, General Manager of Management Strategy Center
Anritsu Corporation

Masahiko Dohi

Senior Manager, CSR Promotion Team
Anritsu Corporation




Expectations and Challenges Surrounding Anritsu CSR

Fukushima:

We will start by asking Mr. Dohi to explain the CSR activities that the Anritsu Group is undertaking and then ask Mr. Yamaguchi, Ms.
Akabane and Mr. Goto to share their expectations for the future of Anritsu’s CSR and thoughts on future challenges in light of the
GLP2014 mid-term business plan.

Dohi:

Anritsu is pursuing CSR management based on the fundamental principles of the “Good in Five Key Areas™ toward accomplishing the
four goals representing our future vision for the company.

This fiscal year we formulated the GLP2014 mid-term business plan and laid out a roadmap for achieving our 2020 VISION of becoming
a global market leader and creating new business fields by developing emerging businesses. Under this plan, we will expand our global
business, particularly in Asia, to accomplish growth at a faster pace than the overall market.

Specifically, we plan to increase sales by more than 7% and operating margin by more than 20%.

In regard to GLP2014, we would like to hear what you expect from Anritsu and what challenges you think we may face.

* Five Key Areas: sellers, employees, consumers, society and the natural environment
Yamaguchi:

In terms of business performance, Anritsu boasts an ROE of over 20% and is well-positioned to compete globally in terms of operating
margin.

Anritsu has the most advanced technologies in mobile communications. It also is unique in Japan for the way it has created a blueprint
for success by participating from the international standard formulation stage based on that competitive advantage. And | understand that
Anritsu’s outstanding performance, including the early achievement of its GLP2012 targets, is a significant result of this approach. This is
indeed a great example of applying innovation to drive success.

The key challenge going forward is to realize that being of service to customers may not always be synonymous with sustainability.
| hope Anritsu will show in its CSR vision and incorporate into its operations not only its pursuit of customer needs, but also actions that
contribute to resolving social issues arising from diverse values as a global company.

Akabane:

In the GLP2014 mid-term business plan, Anritsu clearly states its goal to become a global
market leader and how it intends to achieve this aim in concrete terms, which | felt was
sincere and reflected considerable motivation.

| often get the impression that Japanese companies doing business in Asia are struggling
with delegation of authority.

Companies operating at an international level must effectively delegate authority in their
conduct of CSR.

Intreducing ;;mducts af Anritsu’s gallery )

Goto:

Reading Anritsu’s most recent CSR Report and Annual Report, | found the documents had been expressed in more sophisticated terms
and concisely.

However, | have the impression that some of the words used to explain Anritsu’s CSR, such as “sustainability,” “innovation” and
“globalization,” have not been uniformly understood by everyone in the company. People at Anritsu seem to be using the words with
different nuances.

Extensive in-house discussions must be conducted to define these concepts in order to communicate a consistent message both inside
and outside the company. | believe that will lead to putting “sustainability” and “innovation” into action.

The Future of Sustainability Management

Fukushima:

Mr. Yamaguchi and Mr. Goto have both mentioned “sustainability” as a key concept. Do you have any words of caution when discussing
sustainability, and what factors are important for sustainability management in the future?

Yamaguchi:

It has recently become difficult to see the relationship between social needs and technology.

For example, during the Meiji era and the period following World War Il, being useful to others was directly connected to social issues.
Today, attention has turned to “sustainability” as our excessive pursuit of convenience has reached a dead end.

The concept of sustainabilit