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Preface

Global Activities in Anritsu

Mark Evans

Anritsu has been a technology leader for more than a century. In
that time, we, as a company, have helped define the trends in
technology. We have achieved this by designing products and
solutions that helped develop technologies and make them
successful. That leadership continues today, as Anritsu is an
"Intelligent solution creator" and is taking advantage of many
years of experience with our customers to create innovative
solutions that increase customer value and create new demand.
Anritsu will be a driving force in the emergence of the global
ubiquitous network because of our commitment to this philosophy.

Working with customers is not new to Anritsu. Throughout its
history, Anritsu has placed so much emphasis on working with
customers and often they are viewed as development partners.
Examples of that philosophy are in every product we design.

In addition to being at the forefront of technology, Anritsu also
recognized that a global approach to business was critical to forging
a leadership position. That is why we have sales, development and
marketing resources around the world so that we can provide

consistent support to our customers anywhere on the globe.
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Taking a leadership role is more than providing the customer
with convenient offices and leading-edge products, though.
Education is a critical element to the advancement of technology
and something every leading company must provide. It is with
that vision that Anritsu continues to publish its Technical Bulletin.

In this issue of Anritsu Technical Bulletin, we are providing
important information that we believe can help our customers
design new products with distinct competitive advantages. For
example, in the Anritsu Engineering section, we tell how Anritsu
engineers worked with a customer to develop software that
supports JATE recognition acquisition of mobile phones. Anritsu's
commitment to its customers in the communications market is
also evident in the article, which explains our development of a
multi-port Ethernet measuring module for the L2 switch. We also
highlight the MS8911B signal analyzer and how it can help ensure
the performance of digital broadcasting.

All of these articles are a clear indication that Anritsu is
committed to working with customers so that the full potential of
next-generation networks (NGNSs) can be realized. They are just a
small sampling of solutions Anritsu has for NGN but they show a
clear indication of our commitment.

Anritsu remains committed to other industries as well, which
can be seen in this 85th edition of Anritsu Technical Bulletin. Our
strength in providing industrial solutions is shown in two articles.
One is on the Cube series of Automatic Combination Weighers and
their benefits to customers. The other article is on the duw and M
series of metal detectors.

In this issue's Laboratory section, our development of frequency
stability measurement equipment, and the mechanical design of
our hydrogen maser for mounting in satellites are explained.

As you can see, the 85th issue of Anritsu Technical Bulletin
continues a tradition of leadership that the company established
more than 110 years ago. I hope you value this edition and find it

to be an informative tool that can help you in your marketplace.

TN DT a— LB A



