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I About This Report

Anritsu marked the 120th anniversary in 2015 since its founding,
and is already moving forward into a new era. Over the 125 years
since the launching of its business, Anritsu’s strengths have made
it possible for the Company to make strong contributions to the
development of the IT field, including in wired and wireless com-
munications devices and related measuring instrument. “Sincerity,
Harmony, and Enthusiasm” and “Original & High Level”
are two philosophies that have become part of Anritsu’s DNA
over the years, and these two ideas form the source of the
Company’s strengths.

This report has been prepared to help our stakeholders better
understand these two strands of DNA as well as their role in
forming our medium- to long-term growth strategy. In line with
this goal, this report presents information on financial factors,
including financial performance and corporate strategy, as well as
non-financial factors, such as information on environmental and
social matters, in an integrated fashion.

We remain committed to managing Anritsu so that our main
business activities will continue to contribute to the creation of a
safe, secure, and prosperous global society.

1. For information on facts and other information that have a
material impact on the Anritsu organization’s capabilities for
creating corporate value in the short, medium, and long terms,
please refer to the Business Review section of this report
(beginning on page 16) or our website: https://www.anritsu.
com/ir.

2. In preparing this report, we have made reference to the Global
Reporting Initiative (GRI) standard and international reporting
frameworks, including those provided by the International
Integrated Reporting Council (IIRC).

Notes regarding use of forecasts and other forward-looking information

The business forecasts mentioned above are based on recent information and reasonable
judgments made with available information. The reader should be aware that these pro-
jections are not promises, and actual results may be materially different from these projec-
tions due to known or unknown risks, changes related to uncertainties, and other factors.

I Supporter of the UN Global Compact

In March 2006, Anritsu declared its support of the 10 principles of the UN
Global Compact (UNGC), which are grouped into four categories: Human
Rights, Labor, Environment, and Anti-Corruption. The Anritsu Group as a
whole promotes these principles alongside its sustainability-related activities.

WE SUPPORT

This is pur Communication on Progress
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Integrated Report

The Integrated Report issued every year includes top message,
corporate value creation, business review, ESG etc.

Sustainability Report

Environmental, economic, and social efforts included in
the CSR report since 2005 is being incorporated into the
Sustainability Report from 2018.

Securities Report/Quarterly Financial Report

These reports provide information on financial performance for the fiscal
year at Anritsu on a quarterly and annual basis.

Business Report

The Business Report provides a basic summary of business activities, highlights,
and other information for the fiscal year on an interim and full-year basis.

Financial Information

Financial information includes financial results, presentation materials, and
presentation of Q&A summaries.

Information for the General Meeting of Shareholders

This information includes notices of the general meeting of shareholders,
reports of resolutions adopted, and presentation materials for shareholders.

Communication tools are provided on Anritsu’s website
at Home > About Anritsu > Investor Relations >
IR Library.

https://www.anritsu.com/ir
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—— Anritsu Way

The identity that typifies Anritsu Corporation, and which the Company has dedicatedly fostered
since its foundation, is compressed in two phrases in its Corporate Philosophy: “Sincerity, Harmony,
and Enthusiasm” and “Original & High Level.”

Corporate Philosophy

Company Philosophy

Contribute to the development of a safe, secure, and prosper-
ous global society by offering “Original & High Level” products
and services with “Sincerity, Harmony, and Enthusiasm”

Company Vision
Achieve "continuous growth with sustainable superior prof-

its” through innovation, using all knowledge of all parties and
contribute to the sustainability of society

Company Policy

1. Make energetic organization synthesizing the knowledge of
all employees

2. Capture growth drivers through innovation

3. Be a leader in the global market

4. Contribute to the creation of a society that is friendly to
people and the Earth as a good corporate citizen

“Sincerity, Harmony, and Enthusiasm”

can be defined as the management philosophy that shows our
mindset and values, including the attitude, thoughts, and pre-
paredness the Company has in conducting business

Sincerity: Reliability to meet the expectations of customers
and all stakeholders

Harmony: Adaptability to respond promptly to changes in
the business environment and society’s demands
by using all knowledge of all parties from inside
and outside the Company

Enthusiasm: Innovativeness to provide new value by polishing
up cutting-edge technologies such as 5G and loT

“Original & High Level”

exists in the spirit of enterprise that extends from the upstream
to the downstream of Anritsu’s corporate activities

(1) The superior social and customer value provided by our prod-
ucts and services

(2) The corporate culture, management system, and work proce-
dural methods that give rise to those kinds of deliverables

/inritsu

envision:ensure

Brand Statement envision : ensure

To provide a more specific image to the ideas of “Sincerity, Harmony, and Enthusiasm” and “Original & High Level” that are key to what
makes Anritsu unique, we have created the clear, concise, and globally universal phrase “envision: ensure” as our brand statement.

We believe this brand statement effectively encapsulates Anritsu’s message “to share our dream with our customers and create a vision
that, through innovation, leads to tangible results that exceed customer expectations.”

Society is currently confronted with a wide variety of sustainability-related issues, including those related to the development of social
infrastructure, including next-generation information and communications networks, as symbolized by 5G and loT, as well as issues
related to ensuring food safety and security, and realizing greater efficiency in the distribution of food.

Anritsu has contributed to technological innovation and society by providing products that meet the needs of customers, including TV
broadcasting equipment, Japan's first radio broadcast receiver and the world’s first practical wireless telephone. Inheriting this pioneer
spirit, we will continue to contribute to the realization of a safe, secure, and prosperous global society by promoting sustainability man-
agement and contributing to the resolution of social issues, including those outlined in the Sustainable Development Goals (SDGs).

Sustainability Policy

The Anritsu Group believes our business should increase our long-term value through contributions to
the sustainability of global society with “sincerity, harmony, and enthusiasm.”

1. We will contribute to building a safe, secure, and comfortable

society through our business activities, based on our long-term

vision

2. We will maintain harmony with the global socio-economy and

society through ethical company activities

3. We will contribute to the preservation of the global environ-

ment by promoting environmental management for the
coexistence of people and nature

4. We will build strong partnerships by promoting communica-

tion with all stakeholders

Anritsu Integrated Report 2020



—— Group CEO Message

We Contribute to a Safe and Secure
Society through Measurement

Anritsu was founded in 1895, the year of the world’s
first successful wireless communication experiment,
and 2020 is the 125th year since its original foundation.
Our long history has been continuous challenges as a
pioneer in the field of information and communications
technology. Various innovations in telecommunications
infrastructure have dramatically revolutionized society
and enriched our lives by “connecting” people moving
the global society forward.

Under the company philosophy of “Sincerity, Harmo-
ny, and Enthusiasm” and “Original & High Level,” Anrit-
su is leveraging its measurement technologies, honed
to create visibility of products related to the informa-
tion and communications field, into the fields of food
and pharmaceuticals to contribute to a safe and secure
society. We will continue to share the dreams with our
customers, driving innovation to give the dreams tangi-
ble form that exceeds expectations.

“envision : ensure” Please look to Anritsu in the future.

Hirokazu Hamada

Representative Director, President of Anritsu
Group CEO

Regarding the Impact of the COVID-19
Pandemic

All of us in the Anritsu Group extend our deepest condo-
lences and sympathies for the many lives that have been
lost and the many people who have been affected by the
COVID-19 pandemic.

Our Group established the COVID-19 response headquar-
ters and responded to the WHO declaration of Public Health
Emergency of International Concern in January 2020. We
were quick to institute staggered working hours, working
remotely, incentives for commuting by automobile, and other
efforts to contain the spread of infection. We will continue
to work from home, maintain social distancing in locations
such as meeting rooms, elevators, and cafeterias, enforce
disinfection in workplaces, instill non-contact ways of work-
ing, and enact other initiatives aimed at the new normal.
While an uncertain outlook remains before us, we will con-
tinue striving to ensure the health of our employees and
their families while minimizing the impact on our business.

2 ANRITSU CORPORATION

Progress on GLP2020 as We Head into Its
Final Year

Il Progress on GLP2020

Test and Measurement Business: 5G services have been
launched in the U.S., South Korea, Europe, and subse-
quently in China as telecommunications carriers in several
countries steadily progressed their commercialization
schedules. In Japan, too, 5G services were partially
launched in March 2020 primarily in large urban areas.

In such backdrop, our business continued to benefit from
robust demand for development of 5G chipsets and mobile
devices. In Japan and other Asian regions in particular,
demand for development aimed at 5G commercialization
grew, driving our 5G business. In addition, in the second
half of FY2019 we began providing 5G conformance test
systems for test laboratories and telecommunications carri-
ers around the world.

The impact of the COVID-19 pandemic on our financial
results was negligible.
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GLP2020: Planned sales and operating profit
Outlook of FY2020
Revenue Operating profit
(billions of yen) Plannedin  (billions of yen)
120 « :.1.1. sene April2018 24
107.0 ;""" 1105.0
1019 ggg 99.7 ‘N :
100 »
Revenue
Revenue 80. 779 (PQA)

Other

PQA

Trends in
operating
profit

Test and
Measurement

0
(FY) 2010

2011 2012 2013 2014 2015 2016 2017 2018 2019 : : 2020
Retuan| [RCtiaT] PAGIEATY PACIERY DASTS DAGZ) MAcar DActar Dacll Denal: .",}}2;?," Target
Consolidated 9% 15% 17% 14% 11% --- 14% 18%
Sl B [ o

*GLP20XX: The names of our Mid-term Business Plans

As a result, the business achieved revenue of ¥75.2 bil-
lion, operating profit of ¥15.1 billion, and an operating
profit margin of 20%, exceeding GLP2020 second-year,
FY2019 targets of ¥69.0 billion, ¥8.0 billion, and 12%,
respectively.

PQA Business: Demand remained strong for capital invest-
ment in strengthening improvement of quality assurance
processes, automation, labor-saving and workstyle reforms
in the food market, and investment in X-ray-based contam-
inant detection and quality assurance for packaging was
robust.

In line with this, the PQA Business Group strengthened
the competitiveness of its X-ray-based solutions and
enhanced and expanded its overseas sales structure.
However, it failed to achieve its planned targets due to fac-
tors including the aforementioned prolongation of custom-
ers’ product inspection periods.

As a result, the business achieved revenue of ¥22.6 bil-
lion, operating profit of ¥1.3 billion, and operating profit
margin of 6%, against GLP2020 second-year targets of

Trends in
operating
profit

Revenue
(Testand

Measurement)

¥24.5 billion, ¥2.0 billion, and 8%, respectively.

l Toward the Final Year of GLP2020

Test and Measurement Business: We forecast three
major changes in the status of the Test and Measurement
Business due to COVID-19. The first change is in the 5G
market, which has expanded steadily until now, while we
now forecast stagnation through the first half of FY2020.
While it is difficult to predict the end of the pandemic, we
expect economic activity to regain a degree of normalcy
from the second half of the fiscal year. The second change
is a pandemic-related delay in research and development
investment for 3GPP Release 16. With Release 16, use
cases which employ full-fledged 5G multiple simultaneous
connections and ultra-low latency are possible. Due to
COVID-19, the standardization originally planned for the
end of March was delayed and commenced in early July.
Due to the delay we expect the development demand for
Release 16 commence after our fiscal year 2021. The third
change is the increase in high-speed compatible network

Anritsu Integrated Report 2020
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Group CEO Message

Set out for Beyond 2020

= Sustainable growth in 2020 and beyond

= Become a highly profitable company.
Operating profit margin of 18%

= Creation of new business to support
business stability

2019

supporting the safety and security of society.

Pharmaceutical

/' 5G applications,
automotive

2020
* Advanced Technology Research Center

Grow sustainably beyond 2020 while

Environmental
test and
measurement

Resolve social issues by realizing Beyond 2020

demand due to work from home. There is an increase in
measurement demand related to servers, routers, and
other equipment used in data centers and networks, and
for optical devices used with them. Given these move-
ments in the communications test and measurement mar-
ket, we intend to place 5G at the center of our business,
and additionally, capture increasing demand in higher-
speed networks and in fields of 5G applications, to meet
the final-year targets of GLP2020.

PQA Business: Taking the expansion of quality assurance
needs for the food and pharmaceuticals markets as its
growth driver, the PQA Business aims to focus on related
markets to expand its business by growing its overseas
sales ratio to 50% in the long term.

However, the impact of COVID-19 has prevented initia-
tives in overseas markets from progressing as expected.
Going forward, along with an expected resumption in eco-
nomic activity, the PQA Business will accelerate its overseas
business expansion particularly in Asia and North America,
and will work to draw closer to the final-year targets of
GLP2020.

4 ANRITSU CORPORATION

For Beyond 2020, and Next 10-Year Vision

I Initiatives for Beyond 2020

Anritsu has launched Beyond 2020 with the aim of achiev-
ing sustainable growth from 2020 onward. At present, the
cornerstones of our business are 5G communications in the
Test and Measurement Business and food safety in the PQA
Business. To further expand and stabilize our business, we
are tackling 5G applications and the automobile sector in
the Test and Measurement Business, pharmaceutical safety
in the PQA Business, and the environmental test and mea-
surement business as new sectors to develop. We also
established the Advanced Technology Research Center, a
new basic technology laboratory that draws on the power
of test and measurement to resolve the societal issues of a
decade in the future. While conducting research into 6G
and next-generation NEMS technology, the Center will
actively accept researchers from outside to create a source
of technological capability for Anritsu and to strengthen
our philosophy of “Original & High Level.”

 Toward Our Next 10-Year Vision

FY2020 is the last year of 2020VISION. Under 2020VISION,
we have been working to strengthen our management
structure and end the year with a capital adequacy ratio of
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Beyond 2020 and onward to VISION2030

' ‘Beyond.

S,
5.8

Y

P

RS

Envisioning the next
10 years of Anritsu

10 years of executing
our growth strategy

10 years of improving business
management quality hence

¢ Sustainable growth in 2020 and beyond

e Become a highly profitable company. Operating
profit margin of 18%

e Creation of new business to support business stability

established strong financial structure

Shifting business structure from defensive to offensive

68% and interest-bearing debt of ¥14.6 billion. Our nega-
tive net debt is ¥34.7 billion, and we maintain effectively
zero interest-bearing debt. We will leverage this manage-
ment foundation in executing our growth strategies for the
next 10 years, as we shift our internal structure from
defensive one to offensive one and incorporate an aggres-
sive stance into VISION2030.

About Sustainability Management

B About Our Initiatives Toward the SDGs

In April 2018, our Group established a Sustainability Policy
that aims to improve our corporate value through contribu-
tions to the sustainability of global society, in the spirit of
“Sincerity, Harmony, and Enthusiasm.”

Under this policy, we set targets related to the SDGs,
with the entire Group working to provide technologies,
products, and solutions that support the development of
safe and secure infrastructure as a foundation for industrial
and technological innovation, and that promote innovation
and the creation of industries related to the construction of
a sustainable society. With respect to ESG, we have uphold-
ed key issues to address on themes such as “promotion of

nou

the global environment protection”, “harmony with the

global economic society”, and “strengthening governance”.

Appropriately disclosing these activities, and connecting
the understanding and expectations of stakeholders to the
improvement of corporate value, are the key issues for our
management.

As a unique initiative aimed at the reduction of green-
house gases, a key issue among the SDGs, we formulated
"Anritsu Climate Change Action PGRE 30*". Under this ini-
tiative, we aim to boost our ratio of in-house generated
renewable energy from 0.8% of internal electrical con-
sumption in FY2018 to about 30% by around 2030.

Our company engages in activities that promote recogni-
tion of the SDGs as issues of our own. PGRE 30 is one such
initiative that will contribute to achieving the targets of the
SDGs. The Anritsu Group will improve its corporate value
through contribution to the SDGs and to the sustainability
of global society, in a spirit of “Sincerity, Harmony, and
Enthusiasm.”

* PGRE 30: “PGRE" refers to Private Generation of Renewable Energy and “30" refers
to the target of 30% Private Generation of Renewable Energy by around 2030.

Anritsu Integrated Report 2020 5



—— CFO Message

Build a Robust Financial Structur
Focusing on Cash Flow and Aimi

Maximize Corporate Value

The biggest issues addressed in GLP 2020 are restoring gr:
our core business, raising ROE by markedly improving operatin
profit margin, and actively making growth investments to build
business portfolio that is not affected by mobile technology ev
lutionary cycles. To that end, in our management we have inc
porated a high-level of importance on capital cost, maximiz
cash generation capabilities, and enhanced corporate val

Akifumi K

Director

Executive Vice

CFO

Improving Corporate Value

We have established two KPIs as indices of corporate value
improvement, and are managing these targets. As a
numerical target, we use ROE, due to its ease of compara-
bility with other companies, while as a quantitative target,
we use Anritsu Capital-cost Evaluation (ACE*") an original
index that measures economic added-value. ACE is defined
as “after-tax operating profit minus the cost of capital.” If
after-tax operating profit does not exceed the cost of capi-
tal, we do not regard it as having positive economic add-
ed-value. In other words, we can assume that no corporate
value has been created in such case.

*1 ACE (Anritsu Capital-cost Evaluation): Net operating profit after tax — Cost of capi-
tal (5%). The Company'’s cost of capital was calculated as 7% for shareholder equity
cost, and 5% for the weighted average cost of capital (WACC) used in our ACE index.

ACE and ROE Trends

(Billions of yen) Goal:ROE=15% (%)

(FY) 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020

[ ACE (Left axis) =®= ROE (Right axis)
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Aiming for 15% ROE

Anritsu considers achieving 15% ROE to be a priority man-
agement issue. To realize medium- to long-term growth in
the global market, it is essential that we create adequate
profits as a source of funds for investment. An ROE of 15%
is the global standard and is considered to be an engine for
profitable growth.

ROE is analyzed using three factors: “profitability,” “effi-
ciency,” and “leverage.”

ROE Target: Factor Breakdown

Profitability Efficiency

Net income Net income Total assets
ROE = =

Equity Revenue

Revenue

X -
Total assets Equity

[Model case] 15% ROE (Beyond 2020 Target)

e

Profitability
R/S:
13%

I Leverage

AJE:
15

Trends of ROE Factors

Profitability Efficiency Leverage “
FY2017 3.4% 0,70 1.59 3.7%
FY2018 9.0% 0.79 1.53 10.9%
FY2019 12.5% 0.79 1.50 14.9%
Beyond 2020 13.0% 0.80 1.50 15.0%
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Differential Analysis of ROE (Difference between FY 2017 and FY2019)

(%)
16

12

. I

FY2017  Profitability Efficiency  Leverage  FY2019

Our initiatives targeting each of the three factors of profit-
ability, efficiency, and leverage are as follows.

Profitability

I Investment to Realize Growth

For the Test and Measurement Business, which is our main
strength, we will focus on strengthening our competitive-
ness in 5G, while for the PQA Business, we will focus on
investment aimed at global business development.

We have adopted development ROI (gross profit/devel-
opment investment) as the standard for investment levels
and are working to improve investment efficiency with the
goal of realizing development ROl of 4.0 or higher.

I Improving Cost Structure
We are also actively working to strengthen our cost struc-
ture to enhance profitability. For example, we are aggres-
sively taking steps to achieve higher efficiency in our sales
activities and improve business processes in our corporate
department by appropriately managing and pursuing
improvements in cost per order (CPO) in each sales region,
in order to make the cost structure in each business seg-
ment adequate.

GLP 2020 measures aimed at improving profitability in
each business are as follows.
Test and Measurement Business : Firmly capture the ini-

tial launch of 5G business, recover high-growth rates in the

mobile T&M business, which is one of Anritsu’s strengths,
and recover the cost of investments in 5G development
with high returns.

PQA Business : Improving price competitiveness or, in
other words, improving gross profit margin is the key issue.
The specific measures we will take are (1) differentiate our
X-ray inspection system business, (2) provide new solutions
through analysis of quality data, (3) expand our business in
the European market, (4) fully enter the pharmaceuticals
market, and (5) add value to operations across the entire
value chain.

Corporate Value Creation

Business Review H ESG Fact Sheet

Efficiency

l Thorough Cash Flow Management
To realize sustainable investment for growth, it is essential
to strengthen our ability to generate cash flow. Our con-
stant goal is to maintain our operating cash flow margin
above 13% (achievable by realizing an operating profit
margin of 18% and avoiding increases in working capital),
and to raise our CCC*?, which is a cash flow improvement
index, to 120 days (the best result over the last 10 years) in
the fiscal year ending March 31, 2021. These targets will be
realized by improving profitability through cost reductions
and more efficient spending, as well as improving asset
efficiency through measures such as reducing inventory
and promoting the collection of accounts receivable.
Moreover, as part of our capital cost-conscious manage-
ment approach, we are also focusing on cash flow man-
agement in each division. As specific measures, we create a
balance sheet for each division, and are working on man-
agement accounting practices, such as visualizing changes
in cash and working capital. These measures are aimed at
improving capital efficiency management in each division.

*2 CCC: Cash Conversion Cycle

Trends in Cash Flow

(Billions of yen)
20

(Fy) 2012 2013 2014 2015 2016 2017 2018 2019

Operating cash flow [ Investment cash flow
-®- Free cash flow

Trends in CCC
(Billions of yen) (days)

o—°

o——o
o—o— 43141141 145 e

0 e 3 134 137125
121

40 < g g6 o[ gal - B8 --100
o e B L

3083 '——89"'.)." Ogu O = il - § 75
° O ./67 7 73 4 67 =

2060160 60 - - Y

10 O) ° ° O 1 le O 0O 25

(FY) 2011 2012 2013 2014 2015 2016 2017 2018 2019

Inventory Trade receivables Accounts payable

-e- CCC

-@=- QOperating receivables turnover (average at the beginning and end of period)
-®- |nventory turnover (average at the beginning and end of period)

-®- Operating payables turnover (average at the beginning and end of period)
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CFO Message

Leverage

I Building a Robust Financial Structure

Our basic policy for building a robust financial structure is
to maintain a capital adequacy ratio = 60% and a
debt-to-equity ratio (D/E)** < 30%. In a rapidly changing
market, having a strong financial base that supports medi-
um- to long-term growth is extremely important. Anritsu’s
robust financial base has been evaluated, and our ratings
by Rating and Investment Information, Inc. (R&I) as of
March 31, 2020, was “a-1" for short-term, and “A-" for
long-term.

Capital Adequacy Ratio/Debt-to-Equity Ratio

100 =g gy 2b2b 3
B0+ N
67 65.6 67 8
o cg; 589 620 608 611 64.6 Co——9
60 - N o— —e— O ——0— . -
402 42!
@7 N
40 @ 3 5577759
— 5 21_0——0—_ 21 19 ¢

20\..\. rrrrrrrrrr

0
(FY) 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
-e- Capital adequacy ratio =®=D/E ratio

*3 Debt-to-equity ratio (D/E): Interest-bearing debt/Equity attributable to owners of
the parent company

Harnessing the Corporate Value
Improvement Cycle

Improving profitability and efficiency, and maximizing the
capability to generate cash flow are fundamental for
improving corporate value. By aggressively investing strate-
gically in new product development and M&A, we will
work to strengthen the competitiveness of our solutions
and improve our business foundation to achieve high
returns. In addition, by enhancing shareholder returns and
building a robust financial position, we will be able to har-
ness the corporate value improvement cycle.

Corporate Value

Improvement Cycle @ Development ROI
Equity ratlo’
D/E
K ROE
-
I Shareholder Returns

Our basic policy for the ways of distributing profits to share-

Improved
corporate
value

Total return ratlo
Dividend ratio

holders is to pay dividends with a consolidated payout ratio

8  ANRITSU CORPORATION

of 30% or higher, primarily by raising the dividend on equity
(DOE) in response to an increase in consolidated net income.
We also flexibly implement other measures regarding share-
holder return that take the total return ratio into account.

The total shareholder return (TSR) results over the past
10 years are as follows.

We will continue to implement growth strategies and
sound finance and capital policies that will enable us to
realize a TSR that exceeds capital cost (7%).

Past year Past 3 years | Past5 years | Past 10 years
TSR (annual basis) -0.6% 35.1% 20.3% 19.8%

TOPIX total return index -9.5% -0.1% 0.4% 6.0%

Total Shareholder Return (over past 10 years)

(%)
B0 -+

600 -

400 -

200 -

0

(FY) 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
— Anritsu = TOPIX

Furthermore, we plan to use surpluses to satisfy the
demand for funding for strategic investment including
strengthening our competitiveness in the 5G market,
expanding business into industrial fields that employ
Internet of Things (loT), developing business in the cloud
service and other markets, and acquiring next-generation
technologies such as 6G. Through this active investment in
medium- to long-term growth, we aim to meet the expec-
tations of our shareholders and further improve our corpo-
rate value.

TOPICS
FY2019 Initiatives and Results

In our main business, the Test and Measurement Business,
we achieved an operating profit margin of 20%. This was
mainly due to firmly capturing the rapidly growing demand
for 5G development in Japan and Asia. As a result, the
operating profit margin for the Anritsu group was 16.3%
and ROE was 14.9%. Following this profit growth, we raised
the total annual dividend from the ¥22 per share initially
planned to ¥31 per share. Also, in recognition of our im-
proved profitability and robust financial structure, in May
2020, R&I changed the rating outlook of our “A-" long-term
rating from “Stable” to “Positive.”
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——— Business Summary

Test and Measurement Business

Evolution and Development of Network Society “. "

* Mobile market: 5G and LTE

o Network infrastructure market
: Wired and wireless network

e Electronics market
: Electronic components,
wireless equipment

Food Safety and Security *

e X-ray inspection systems
* Metal detectors
* Checkweighers

PQA Business Other Businesses

* IP network equipment
 Optical devices

Il Revenue Breakdown by Business

Test and Measurement Business 70%

Network infrastructure 25%

FY2019 consolidated revenue: ¥107.0 billion

PQA Business
21%

Electronics 19%

| M Test and Measurement Business: Revenue Breakdown by Region

Asia and others

44%

PQA: Products Quality Assurance

EMEA: Europe, Middle East, Africa

Revenue Breakdown by Region (Consolidated)‘

‘ Main Customers

EMEA
10%

Americas ——

19%

Japan

¥1 07-0 billion 34%

(FY2019)

Asia and others

37%

Test and Measurement Business

Mobile Market

e Smartphone/tablet device manufacturers
e EMS (electronics manufacturing services)
e Chipset manufacturers

e Telecommunications carriers

e Manufacturers of automobiles and vehicle-related equipment

Network Infrastructure Market

e Telecommunications carriers

e Communication-related construction companies
e Communication equipment manufacturers

o |T service providers

Electronics Market

e Electronic device/component manufacturers

e Communication equipment manufacturers

e Smartphone/tablet device manufacturers

e Electronic equipment manufacturers

e Automobile and vehicle-related equipment manufacturers

PQA Business

Quality Assurance of Food and Pharmaceuticals

¢ Food manufacturers (agricultural products, meat, processed food)

© Pharmaceutical/cosmetics manufacturers (tablets, capsules, liquids, and patches)

Other Businesses

Data Communication Business (IP network equipment)

e National and local governments
e Financial institutions
¢ \/ideo distribution companies

Device Business (Optical devices)
e Electric equipment manufacturers
e Communication equipment manufacturers

Anritsu Integrated Report 2020
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—— Anritsu Value History

For 125 years, Anritsu has continuously led genera- (Billions of yen)

tional changes with “Sincerity, Harmony, and 150 m- 1985
Enthusiasm,” while providing society with new ~-apan revenue Plaza Accord
values created under our philosophy “Original & W =Overseas revenue NTT Privatization
High Level.” The advanced technologies accumulated Changed

over our long history are the source of the Group’s Company Name to
corporate value. Also, in addition to our in-house Anritsu Corporation
development efforts, we are proud of the expertises 100 |

1981

and responsivenesses to TCP/IP Standardized

the market needs honed
through collaborations
with customers, supply
chain and business partners
that have resulted in earn-
ing deep level of trusts.
Here, we present a history
of the value created by
Anritsu.

1973
Qil Crisis

50 ]

Optical Anritsu

* Opening of Atsugi business office
(current headquarters)

(FY) 1895 1957 1960 1965 1970 1975 1980 1985
Bl Dawning of a New Era Period of Wired/Wireless Period of Resurgence Under Business Expansion Brought
> % 1895-1930 Integration Revived Anritsu Electric Co., Ltd. | about by Diversification
£'a — - _
9= ° Lead the dawning of a new era for 1931-1949 1950-1962 1963-1974
2% Japanese infprmation and e Anritsu Electric Co., Ltd. founded by o Restarted under second company * Promoted business diversification
‘;: communications technology merger of Kyoritsu Electric (Sekisan- system on the basis of the Enterprise through a system comprising six
ﬁ =N« Mired in management crisis due to sha) and Annaka Electric Co., Ltd. Reconstruction and Reorganization business divisions
22 economic downturn in aftermath of the | e From outbreak of the Second Sino- Law o Supported development of
Jeicl|  GreatKanto Eart_hquak'ef the Great Japanese War to the war era o Supported expansion and upgrading of communications infrastructure that
o g Depression, and intensified (armaments boom) communication infrastructure for underpins Japan’s high growth
- " p ‘
;f SompERion * Began corporate reconstruction by Japan'’s reconstruction o Started payphone export business
5= switching to civilian demand as war  Construction of Tokyo headquarters
0= ended office
=

Made world's first wireless
telephone practical (TYK
radio-telephone)

Development of measuring
instrument for digital
transmissions

Development and
manufacture of Japan's first
television transmitter

0|
ﬁ Became a pioneer in wired

communications in Japan Development of magnetic recorder (AC bias
(manufacture of payphones) system)

Mass production of
payphones

_ Development of

checkweigher as
forerunner of Products
Quality Assurance (PQA)
* Business

History of Challenges to
Achieving “Original & High Level”

Development of microwave
line measuring instrument
as forerunner of T&M
Business

1895
Guglielmo Marconi successfully demonstrated the world's first wireless telegraph

_ su

1895

ioar ; »-| Kyoritsu Electric Co., Ltd. established -
fsili'gsjrr;;ha founded (by Keizaburo (merger of Sekisan-sha with Abe +
Electric Co., Ltd.) 1931 1985
@ Anritsu Electric Co., Ltd. »| Changed Company name to Anritsu
established Corporation

1900

Annaka Electric Co., Ltd. established
(by Tsunejiro Annaka)

Foundation and M&A
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Anritsu Way H

Top Messagae

H Corporate Value Creation H

Business Review H

ESG H Fact Sheet ‘

¥1 59.1 billion

1991
Heisei Era Depression

v

‘Beyond.

T&M Business: ¥100.0 billion
PQA Business: ¥30.0 billion

1995

Mobile & Internet Anritsu

1990 1995

An Era of Optical Anritsu
1975-1989

o Established business foundation in
United States with mass deliveries of
microwave line measuring instrument
to AT&T

o Expanded domestic and overseas
optical measurement business by
increased investment in optical
communications networks

o Expanded T& M market due to opening
up of communications market
following NTT's privatization

o Expanded overseas payphone business

The First Year of the Internet

2001
Bursting of IT Bubble

2008

The Global Financial Crisis

FY2020 Plan

¥110.0 bitiion

Operating Profit Margin (%) '

(%)

2000 2005

Building Foundations as a
Multinational Company

1990-2000

© 100th anniversary of foundation: 21st
Century Company Vision “To become a
global company with global
technologies for global customers”

o Integrated and expanded overseas
development, manufacturing, and
sales bases following acquisition of
Wiltron Company

© Business selection and concentration:
withdrawal from and transfer of
non-core businesses

2010

2015

5G/loT Anritsu

2020

21st Century: Path to Becoming a Global Brand

2001-

e Recorded all-time high profit and significant slump into the red due to North

American IT bubble

e Management structure reforms (headquarters functions centralized at Atsugi)
e Growth toward becoming a global leading company in mobile T& M Business

field

e Entered operations support systems (0SS) market following acquisition of Net

Test

e Gained advanced fading simulator technology through the acquisition of

Azimuth Systems, Inc.

Development of measuring
instrument for optical fiber
communications (optical
time domain reflectometer
[OTDR], world's first optical
pulse tester)

Card-type payphone

Development of SONET/SDH/
PDH/ATM analyzer for

ek q
high-speed, large-capacity

L L) optical digital

communications market

Development and external
sales of excitation light
sources (optical devices) for
optical amplifiers

Production of series
of measuring
instrument for digital
mobile wireless radio

Development of ultra-high
speed semiconductor device
(monolithic microwave
integrated circuit (MMIC))

Development of world’s
first W-CDMA (3G) to LTE
conformance test system

Development of the world's first
5G chipset terminal verification
tester that complies with 3GPP
standards

Industry's first acquisition of GCF
certification for 5G protocol
conformance tests and RF
conformance tests

1990

Acquired Wiltron Company
(California, USA)

o Integrated overseas sales,
development, and manufacturing
bases

Established a robust foundation for global business expansion

2005

Acquired NetTest
(Denmark)

o Acquired service

assurance business

o Strengthened microwave and millimeter-wave band product mix

e Acquired a line of hand-held products
e Expanded customer base

o Achieved total-solution product suite,
including network quality assurance

2016

Acquired Azimuth
Systems, Inc.
(Massachusetts,

e Acquired fading technology indispensable
for 5G

e Gained the ability to provide key solutions,
such as over-the-air (OTA) testing
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——— Anritsu’s Value Creation Model

The sources of Anritsu’s corporate value are its tangible and intangible capitals, which are also the basis of
those capitals to conduct its corporate activities that contribute to resolve social issues.

T&M Business

Drive social innovation through
advancing 5G/loT

Realize smooth communication
through progress in mobile
broadband services

Create a safe, secure, and
comfortable global society
through realizing a global,
powerful network infrastructure

J

Expectation of Anritsu
(Society’s Requests)

PQA Business \

Realizing quality assurance that
responds to the need for safety
and security in food product
materials and pharmaceuticals

Reduce the impact on the
bio-habitat through proper use of
food resources

Y,
T )

Contribute to the creation of a low-carbon
society through developing and expanding
the usage of products that reflect proper
concem for the natural environment

Offer a