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Anritsu has released integrated reports since fiscal year 2015, and this report will be our 8th publish-
ing. We will continue to improve the quality of our integrated reports with the aim of furthering our
stakeholders’ understanding of the value creation story Anritsu is aiming to achieve in our medium-
and long-term efforts to contribute to the development of a safe, secure, and prosperous global
society by offering “Original and High Level” products and services with “Sincerity, Harmony, and
Enthusiasm,” as stated in our Company Philosophy.

For this fiscal year's integrated report, we took painstaking efforts to include many easy-to-under-
stand explanations of Anritsu’s business model, whose keyword is “testing,” and our value creation
process based thereon. This report also clarifies Anritsu’s approach to problem solving by identifying
Anritsu’s materiality (important issues) and targets for them, and by presenting our initiatives and KPls
for each fiscal year. In addition, further information is now provided concerning our ESG efforts, which
include environment and climate change related initiatives, our approach to human capital recruitment
and development, and corporate governance, in response to social demands.

This report was prepared primarily by the Corporate Branding Department’s IR Team while engaging
in sincere discussion with relevant departments. As an officer in charge of the Corporate Branding
Department with responsibility for integrated report preparation, | attest to the legitimacy of the report
production process and the accuracy of the information contained herein.

We welcome any feedback you may have upon reading the report. We will continue to refine this
report and strive to make it a valuable resource for communication with our stakeholders. | hope this

report will be of use in better understanding the Anritsu group.
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